Principles of Marketing Course Syllabus
Course Name:  Principles of Marketing



High School Credits:  1
School Name:  Allen County Technical Center


Program:  Business and Marketing

Teacher:  Mrs. Misty Rather





Textbook:  Marketing Essentials
E-mail:  misty.rather@allen.kyschools.us



School Phone:  270-622-4711
Pre-requisite:  None; Grades 9-12
Course Description:  
This course provides a basic foundation for further study in marketing.  Students study economic functions at work in the marketplace, marketing functions including purchasing, pricing, and distribution functions through project based activities in the classroom.  Decision-making and problem-solving skills are involved in units of personal finance, human relations and communications, distribution systems, product/service planning and the use of technology in marketing.  Both general marketing and employment skills learned will improve and increase the chance of successful transition into the world of work.  Leadership development will be provided through DECA activities and competitive events.
Materials Needed/Supplies:  
1 subject notebook with pocket folders
Pocket Folder
Pencil or Pen
Highlighters
Objectives:  

	•use computers/electronic equipment whenever possible, utilize business software, appropriate web software and other kinds of technology to collect, organize, and communicate information and ideas.

	• identify and determine personal opportunities available within the Marketing program, (through both the course work and DECA) which will allow success during the high school career.

	• interpret the importance of economic principle and apply the knowledge to real-life scenarios using classroom activities and materials.

	• analyze the various disciplines in marketing (i.e., purchasing, inventory control, sales, warehousing, distribution, staffing, and customer relations).

	• apply math and communication skills within the marketing content.

	• analyze and apply skills associated with communication, human relations, writing and speaking skills through communications in the promotion and salesmanship units.

	• demonstrate problem-solving and decision-making skills as they apply in economics, personal finance, human relations, distribution, or product service planning.

	• develop real-life portfolio entries through brochures or advertisement learned in promotion unit.

	• demonstrate employability and social skills relative to the career cluster.

	• investigate the various types of risks that impact business activities; categorize the risks as natural, human or economic; and explain methods a business uses to control risks.

	• interpret the role and characteristics of marketing in three different types of economic systems: capitalism, socialism, and communism.

	• incorporate activities of DECA as an integral component of course content and leadership development.

	• develop a career portfolio including a resume, letters of reference, certifications of training, and samples of work.

	• analyze and apply the role of technology in improving the marketing process.

	• describe and evaluate a marketing plan for a new or existing business or product line.

	• explain ways to make responsible buying decisions in relations to wants and needs

	• compare products & services based on these factors (e.g., price, quality, availability, comparison shopping) to consider when making consumer decisions

	• identify individual work habits/ethics (individual/team skills, confidentiality, problem solving, punctuality, self-discipline, communication skills) and explain their importance in the work place.


Grading Scale:
A 
100-90

B 
89-80
C 
79-70

D
69-60

F 
59 and below

Procedures for Make-up Work/Tests:
A student will be permitted to make up Tests and Work not completed provided the student has excused absence for missing the assignment.  School field trips are an excused absence. Excused absences will be noted by your admittance slip after checking in with Mrs. Lee the day your return to school.  No note means the absence was unexcused.

Attendance/Tardy Policy:
Students are expected to attend and be punctual.  In the event the student misses all or part of a class he or she will be expected to make up that days assignment.  Assignments missed will be placed in the students file folder in the file cabinet in the classroom.  Tests will be made up after school or during a study hall.  If you have any questions please feel free to speak with me before/after class or after school to discuss any missed work.

DECA:  Joining Fee -- $15.00

All students are strongly encouraged to participate in the business and marketing co-curricular organization known as DECA.  This is an association of business and marketing students that helps students expand their skills in communication and expand their knowledge of the business world.  This organization is a wonderful expansion to the curriculum and helps tremendously to build skills that cannot be learned in the classroom.  
Class Expectations:
· Be in class on time.  

· Late to class 1-2 times = morning detention

· Late to class 3 or more times = call home and referral to office
· Mark assignments clearly with your name, current date and class name

· No Eating or Drinking in class (water bottles permissible)

· Stay on task until end of class – (personal note writing, wasting time chatting with neighbors, drawing or working on assignments for other classes during this class are violations)

· Pay attention and follow directions

· Be prepared for class each day. (Have appropriate text, pen, etc.)

· You must ask permission to be out of your seat

· Be prepared to explain/discuss, write, demonstrate and answer oral questions involving class procedures and assignments

· Complete tasks/assignments on time

· Be attentive to classroom instruction – sleeping or resting head on desk during class are violations of classroom standards.  (If you are ill, let the instructor know)

· Be respectful to classmates and instructor by not talking and disrupting class

· Arguing with the instructor is a violation of classroom standards

· No texting on cell phone or cell phone ringing during class 
· Display honesty at all times and be willing to admit “I made a mistake”

· Treat others as you would like to be treated (laughing, joking or talking about other students will not be tolerated)
***I have an open door policy and any questions or concerns you have – please feel free to contact me at anytime.  I have listed both my e-mail address and my home phone number for your convenience. 


Student Signature


Date

Parent/Guardian Signature

Date

